PEER COMPARISON ANALYSIS FOR SELECTED
MAJOR CORPORATIONS

To suggest peers for each company and justify why they are suitable peers, we can look at
various factors such as industry, market segment, competition, and similar business models.
Here are the suggestions and justifications:

Marriott International Inc.

1. Hilton Worldwide Holdings Inc.
o Operates in the same hospitality industry.
o Similar business model with a focus on hotel management and franchising.
o Competes directly in the global hotel market.
2. Hyatt Hotels Corporation
o Operates in the luxury hotel segment similar to Marriott.
o Focus on high-end, full-service hotels and resorts.
o Similar geographic presence and market strategy.
3. InterContinental Hotels Group PLC (IHG)
o Competes in the same industry with a broad portfolio of hotel brands.
o Similar global presence and business model focused on franchising and
management.

Marriott Inc. vs Hilton Worldwide Holdings Inc

Marriott Inc.

Stock Price (Average for the year): 5247.10
Market Cap: $71.77B

Enterprise Value: $84.19B

Trailing P/E: 24.35

Forward P/E: 26.39

Enterprise Value/Revenue: 3.55

Enterprise Value/EBITDA: 19.95

Profit Margin: 48.94%

Operating Margin: 43.29%

Hilton Worldwide Holdings Inc.

Stock Price (Average for the year): $147.52
Market Cap: $40.25B

Enterprise Value: $52.15B

Trailing P/E: 27.50

Forward P/E: 25.36

Enterprise Value/Revenue: 4.22

Enterprise Value/EBITDA: 16.32

Profit Margin: 16.72%

Operating Margin: 22.55%



Analysis: Marriott Inc. exhibits robust financial metrics in the hospitality sector, with a
substantial market capitalization and enterprise value highlighting its leading position. Its
moderate P/E ratios signify investor confidence in sustained growth and operational
efficiency. Marriott's healthy profit and operating margins underscore effective cost
management despite operational complexities in the hospitality industry.

In contrast, Hilton Worldwide Holdings Inc. presents a slightly higher valuation with notable
P/E ratios, indicating optimistic market expectations for future earnings growth. Hilton's
competitive margins reflect effective operational strategies amidst evolving market dynamics,
although its higher enterprise value metrics suggest differing investor perceptions of growth
potential compared to Marriott.

Overall, Marriott's and Hilton's financial profiles reflect their respective strategies and market
positions within the hospitality industry, appealing to investors with varying risk appetites
and growth expectations.

Tesla Inc.

1. General Motors Company (GM)
o Competes in the electric vehicle (EV) market with its Chevrolet Bolt and other
models.
o Major player in the automotive industry with a growing focus on EVs.
o Similar advancements in autonomous driving technology.
2. Ford Motor Company
o Active in the EV market with its Mustang Mach-E and F-150 Lightning.
o Comparable scale and market presence in the automotive sector.
o Significant investment in electric and autonomous vehicle technology.
3. NIO Inc.
o Direct competitor in the EV market, particularly in China.
o Similar focus on high-performance electric vehicles and autonomous driving.
o Competes for the same market segments and consumer base.

Tesla Inc. vs. General Motors
Tesla Inc.

o Stock Price (Average for the year): $725.63
o Market Cap: $1.073 trillion

o Enterprise Value: $1.049 trillion

e Trailing P/E: 87.92

e Forward P/E: 58.68

o Enterprise Value / Revenue: 10.88

e Enterprise Value / EBITDA: 54.24

e Profit Margin: 7.39%

e Operating Margin: 12.52%

General Motors

o Stock Price (Average for the year): $59.22
o Market Cap: $87.9 billion



o Enterprise Value: $130.8 billion

e Trailing P/E: 9.37

e Forward P/E: 6.94

o Enterprise Value / Revenue: 0.88
o Enterprise Value / EBITDA: 4.97
o Profit Margin: 7.09%

e Operating Margin: 5.13%

Analysis: Tesla's significantly higher market capitalization and enterprise value underscore its
dominant position in the electric vehicle market and investor confidence in its future
growth. The high P/E ratios reflect the market's expectations for Tesla's rapid expansion and
innovation capabilities. Tesla's profit and operating margins demonstrate efficient cost
management despite high R&D expenditures.

In contrast, General Motors' financial metrics reveal a more traditionally valued company.
GM'’s lower P/E ratios indicate a more stable and mature business with steady revenue
streams but slower growth prospects. GM's margins, while healthy, reflect the challenges
faced by legacy automakers in transitioning to electric vehicles.

Netflix Inc.

1. Amazon Prime Video
o Direct competitor in the streaming video market.
o Similar business model offering subscription-based streaming services.
o Competes for original content and subscriber base.

o Competes in the same industry offering a mix of live TV, original content, and
on-demand streaming.
o Similar target audience and subscription model.
o Focus on producing exclusive and original content.
3. Disney+
o Major competitor in the streaming industry with a strong content library.
o Similar business model with a subscription-based service.
o Competes for viewers and original content.

Netflix Inc. vs. Amazon
Netflix Inc.

o Stock Price (Average for the year): $619.34
e Market Cap: $268.04 billion

o Enterprise Value: $275.45 billion

e Trailing P/E: 51.49

e Forward P/E: 35.97

o Enterprise Value / Revenue: 8.17

o Enterprise Value / EBITDA: 12.81

« Profit Margin: 16.04%

e Operating Margin: 16.94%

Amazon



o Stock Price (Average for the year): $133.12
o Market Cap: $1.76 trillion

o Enterprise Value: $1.74 trillion

e Trailing P/E: 298.83

e Forward P/E: 56.25

o Enterprise Value / Revenue: 3.53

o Enterprise Value / EBITDA: 25.81

e Profit Margin: 2.25%

e Operating Margin: 3.13%

Analysis: Netflix's metrics highlight its profitability and efficient subscription model. The high
P/E ratios reflect market confidence in Netflix's ability to continue growing its subscriber
base and expanding internationally. Netflix's margins indicate a strong business model with
effective cost control.

Amazon's financials reveal a different strategy, focusing on massive scale and reinvestment
into growth areas like AWS and logistics. Amazon’s high P/E ratios reflect investor
expectations for continued innovation and market expansion. Lower margins compared to
Netflix indicate the cost-intensive nature of Amazon's diverse business operations.

Nvidia Corporation

1. Advanced Micro Devices Inc. (AMD)
o Direct competitor in the graphics processing unit (GPU) market.
o Similar business model focused on designing GPUs and CPUs.
o Competes in both consumer and enterprise segments.
2. Intel Corporation
o Competes in the semiconductor industry with a focus on CPUs and integrated
graphics.
o Significant overlap in markets for data centers, gaming, and Al.
o Major player in the tech industry with similar innovation goals.
3. Qualcomm Inc.
o Competes in the semiconductor market with a focus on mobile and 10T
devices.
o Similar technological advancements in Al and machine learning.
Overlap in market segments for computing and connectivity solutions.

Nvidia Inc. vs. AMD
Nvidia Inc.

o Stock Price (Average for the year): $419.87
o Market Cap: $1.035 trillion

o Enterprise Value: $1.01 trillion

e Trailing P/E: 109.35

e Forward P/E: 66.42

o Enterprise Value / Revenue: 42.51

« Enterprise Value / EBITDA: 63.47

e Profit Margin: 18.52%



e Operating Margin: 28.50%

o Stock Price (Average for the year): $115.14
e Market Cap: $184.02 billion

« Enterprise Value: $176.62 billion

e Trailing P/E: 32.87

e Forward P/E: 23.14

o Enterprise Value / Revenue: 8.52

o Enterprise Value / EBITDA: 21.01

o Profit Margin: 19.24%

e Operating Margin: 22.45%

Analysis: Nvidia's high valuation ratios are a testament to its leadership in graphics
processing units (GPUs) and Al technologies. The substantial enterprise value/revenue and
enterprise value/EBITDA ratios indicate strong market confidence in Nvidia’s continued
innovation and dominance. Nvidia’s margins reflect its successful product strategies and
efficient operations.

AMD, while presenting lower valuation ratios, demonstrates solid profitability and growth
potential in the semiconductor market. AMD's competitive pricing and performance
products have enabled it to capture significant market share from rivals like Intel and Nvidia.

Pfizer Inc.

1. Johnson & Johnson
o Competes in the pharmaceutical and biotech industry.
o Similar product lines including vaccines, biologics, and consumer health
products.
o Large global presence and focus on R&D.
2. Merck & Co., Inc.
o Direct competitor in pharmaceuticals, particularly in vaccines and oncology.
o Similar focus on innovative drug development and global market reach.
o Competes for market share in various therapeutic areas.
3. Novartis AG
o Competes in the global pharmaceutical market with a broad product portfolio.
o Similar focus on innovative medicines and biotech solutions.
o Large investment in R&D and comparable market segments.

Pfizer Inc. vs. Johnson & Johnson
Pfizer Inc.

o Stock Price (Average for the year): $45.85
e Market Cap: $273.38 billion

o Enterprise Value: $289.07 billion

e Trailing P/E: 8.88

e Forward P/E: 9.95

o Enterprise Value / Revenue: 3.25



o Enterprise Value / EBITDA: 6.18
e Profit Margin: 29.81%
e Operating Margin: 33.42%

Johnson & Johnson

o Stock Price (Average for the year): $167.32
e Market Cap: $438.19 billion

o Enterprise Value: $454.97 billion

e Trailing P/E: 24.88

e Forward P/E: 16.98

o Enterprise Value / Revenue: 5.08

o Enterprise Value / EBITDA: 13.09

o Profit Margin: 19.83%

o Operating Margin: 22.54%

Analysis: Pfizer’s low P/E ratios, alongside high profit and operating margins, highlight its
efficient operations and strong profitability, particularly driven by its COVID-19 vaccine
revenues. Pfizer’s enterprise value metrics suggest market recognition of its potential for
sustained high earnings.

Johnson & Johnson’s financials reflect its diversified product portfolio and stable revenue
streams. The higher P/E ratios and moderate margins indicate steady growth and
profitability across its pharmaceuticals, medical devices, and consumer health segments.

Conclusion

This comparative analysis showcases the financial health and market perceptions of these
leading companies and their peers. Marriott, Tesla, Netflix, Nvidia, and Pfizer each exhibit
strong market positions with high valuations and robust profitability. Their peers, Hilton,
General Motors, Amazon, AMD, and Johnson & Johnson, present more traditional valuation
metrics, reflecting stable but competitive market positions. This report underscores the varied
strategies and financial outcomes within their respective industries, offering insights into
investor confidence and future growth potential.



