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DISAGGREGATION OF REVENUES

‘The following tables present the Company's revenues disaggregated by reportable operating segment, major product line and by

distribution channel:
YEAR ENDED MAY 31, 2019
EUROPE, ASIA
MIDDLE PACIFIC&  GLOBAL  TOTAL TOTAL
NORTH ~ EAST& GREATER LATIN  BRAND  NIKE NIKE,
(Dollars i milions) AMERICA  AFRICA  CHINA AMERICA DIVISIONS  BRAND CONVERSE CORPORATE INC.
Revenues by:
Footwear $10045 § 6293 § 4262 $ 3622 S — $24222$ 1658 § — §25880
Apparel 5260 3087 1808 1395 — 115550 118 — 11668
Equipment 597 432 138 237 — 1404 2% — 1428
Other — — — — 42 42 106 [
TOTAL REVENUES $15902 § 9812 § 6208 § 5254 $ 42 $37,218 § 1,906 § (7) $ 39,117
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CONVERSE

% CHANGE % CHANGE
EXCLUDING EXCLUDING
‘CURRENCY CURRENCY
(Dollars in milions) FISCAL 2022 FISCAL2021 % CHANGE  CHANGES FISCAL2020 % CHANGE  CHANGES
Revenues by:
Footwear $ 20945 1986 5% 6%S 1642 21% 17%
Apparel 103 104 1% 3% 89 17% 13%
Equipment 2% 29 -10%  -16% 2 16% 14%
Other” 123 86 43% 42% 90 -4% 1%
TOTAL REVENUES S 2346 2205 6% %S 1846 19% 16%
Revenues by:
Sales to Wholesale Customers $ 1292§ 1353 5% 4% S 1,154 17% 13%
Sales through Direct to Consumer 931 766 22% 22% 602 27% 24%
Other” 123 86 43% 42% 90 4% 1%
TOTAL REVENUES S 2346 5 2205 % %S 1846 19% 16%
EARNINGS BEFORE INTEREST
AND TAXES S 669 S 543 23% s 207 83%





